








A Picture is Worth a Thousand Words
The Hearing and Speech Agency (HASA) held its fundraising gala, Vibe ’09, 
“A Picture is Worth a Thousand Words,” on May 8, 2009 at The Walters Art 
Museum.  The elegant event  featured an exhibition and auction of artwork 
created by the children of Gateway School, a live auction and an award 
ceremony to honor Gail M. Liss, Ed.D., as “The 2009 Communicator of the 
Year.”  Vibe ’09 was emceed by Don Scott of WJZ TV.

Proceeds from the evening’s celebration exceeded $70,000 and will be 
used to provide programs and services for infants, children, and adults in 
the community with communication disabilities.  Last year, more than 4,000 
people throughout Greater Baltimore benefited from HASA’s services, 
which range from speech therapy and audiology, to special education 
programming and auditory/oral education, to American Sign Language 
interpreting for the deaf and hard of hearing. 
.

The Hearing and 
Speech Agency
would like to thank 
the following for their 
generous support of 
Vibe ’09:

Gold Sponsors
The Liss Philanthropic Fund 
and The Liss Family
Kramon and Graham, P.A.
Merritt Properties, LLC

Silver Sponsors
Alex Cooper Gallery of Rugs
Peter & Chi Chi Bosworth
Johns Hopkins Medicine
McGuireWoods, LLP
Dr. John K. Niparko, The Listening 
Center at Johns Hopkins
Ober | Kaler
Provident Bank
Verizon
Dr. and Mrs. Robert Zadek

Bronze Sponsors
Advance Business Systems
Anonymous
Brooks Financial Group, Inc.
T. R. Klein & Company
Dr. Maria C. Torres-Queral

Media Partners
Comcast
The Daily Record
WYPR

SPECIAL THANKS TO
Courtesy Parking Services
David Wells, The Wine Source

Pictured from (top) left to right:  Drs. Bob and Gail Liss; Nancy and Tom Waxter, Jr., 
Susan H. Glasgow, Maria Torres-Queral; Maria Torres-Queral, Peter Bosworth, Chi Chi Bosworth; 
Don and Deborah Scott; Jenae and Rodney Toulson; the crowd of party guests at “Vibe ’09.” 



Service Statistics

Centralized Interpreter Referral Service	 2007	 2008	 2009	
Deaf Individuals Served	 1,880	 1,859	 1,562	
Hours of Interpreting Provided	 65,476	 59,868	 63,454	
Students of American Sign Language Classes	 147	 163	 181	

Residences of clients: Anne Arundel County 9%; Baltimore City 31%;  
Baltimore County 28%; Carroll County 1%; Hartford County 2%;  
Howard County 10%; Other Counties 6%; Out of State 1%; Unknown 12 %

	
Gateway School	 2007	 2008	 2009	
Enrollment	 52	 54	 54	
Speech-Language Therapy Sessions	 9,724	 8,932	 8,316	
Occupational Therapy Sessions	 3,146	 3,652	 3,344	
Physical Therapy Sessions	 388	 616	 352	
Counseling Sessions	 667	 957	 1,302	

Residences of students: Baltimore City 88%; Baltimore County 8%;  
Carroll County 2%; Howard County 2%

	 	
The Auditory/Oral Center	 2007	 2008	 2009	
Infants & Toddlers 	 5	 7	 15	
Preschool Enrollment	 7	 7	 8	

Residences of clients: Baltimore City 43 %; Baltimore County 43%,  
Foreign 14%. Client ages: 0-3 years, 7 ; 3-5 years, 7	
				  
				  
Clinical Services	 2007	 2008	 2009	
Clients Served	 2,143	 2,189	 2,088	
Audiology Evaluations/Fittings	 1,793	 1,873	 1,897	
Occupational Therapy Evaluations	 16	 26	 37	
Occupational Therapy Sessions	 424	 377	 436	
Speech-Language Evaluations	 891	 982	 1,009	
Speech-Language Therapy Sessions	 9,664	 9,902	 8,458	

Residences of clients: Anne Arundel County ≤1%; Baltimore City 68%;  
Baltimore County 23%; Carroll County ≤1%; Hartford County ≤1%;  
Howard County 2%; Other Counties & Unknown 4%. Client ages: 0-3 years, 788;  
3-5 years, 417; 6-21 years, 610; 21-59 years, 154; 60+ years, 212; unknown 8.

Statistical and Financial Synopsis
The Hearing and Speech Agency (HASA) is dedicated to improving the lives of children and adults by meeting  
their communication needs.  HASA is a service provider, information center and advocate for people with deafness, 
hearing loss, speech/language disabilities and other communication differences.  HASA has provided quality care for 
individuals, their families and the community since 1926.

Finances

The Hearing and Speech 
Agency’s 2009 fiscal year 
was July 1, 2008 to June 30, 
2009. A capital campaign 
was initiated in 2001 and 
continues to help retire 
the debt for the new 
facility at Seton Business 
Park and helps sustain the 
organization and its mission. 
Funds from the campaign 
are reflected in contributions 
and government revenue. A 
loan payable consisting of an 
Industrial Revenue Bond had 
a loan balance of $2,052,355 
on June 30, 2009. 

Total Revenue
$9,182,300

a. Government 60%
b. Program Services 35%
c. Contributions 5%

Total Expenses
$9,351,300

a. Program Services 89%
b. Management and General  9%
c.  Fund Raising 2%
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THe hearing and speech agency

2009 highlights
HASA provided nearly 4,000 infants, children 
and adults with speech-language therapy, 
audiology, auditory/oral education, special 
education, sign language or oral interpreting 
services.

HASA provided pediatric audiology services 
to more than 500 children; helping more 
than 50 children get hearing aids. 

HASA’s adult audiology program assisted 224 
low-income seniors.

HASA’s Center for Fluency Enhancement 
served more than 95 individuals and 
provided a support group for adults who 
stutter.

HASA’s Ben and Zelda Cohen Gateway School 
provided individualized instruction and 
therapy to 54 children with special needs. 
HASA provided auditory/oral education and 
therapy to 8 children in a full-day, 11-month 
program helping children with hearing loss 
learn to communicate.

The Miriam Zadek Centralized Interpreter 
Referral Service (CIRS) provided 63,454 
hours of interpreting to deaf and hearing 
consumers.


